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Chief Executive, 

Marketing Institute of Ireland

Conference Moderator

Alex Gibson is senior lecturer in marketing at Dublin Institute 

of Technology and Visiting Professor at ESSEC Business School, 

Paris. He has extensive broadcasting experience on television, 

radio and online, and he presents The Persuaders on Dublin 

City FM, Ireland’s only radio programme dedicated to marketing 

issues. Alex has served on the European board of the Hospitality 

Sales and Marketing Association International, and has received 

its Lifetime Achievement Award. His numerous other accolades 

includes Business Podcaster of the Year and Marketing Educator 

of the Year, and his professional experience includes marketing 

roles with Nabisco, Danone and Holiday Inn. 

www.mii.ie/conference

8.30am – 8.35am

Welcome

Michael Carey is one of Ireland’s foremost entrepreneurs, and a 

career marketer. As chairman and majority shareholder of the 

Jacob Fruitfield Food Group, Michael has created a business 

with revenues in excess of 100m, and a stable of household 

name brands. It has been recently agreed to merger that 

business with the Valeo Food Group to create Ireland’s largest 

ambient food company with annual sales of 300m and many 

of the leading Irish food brands in its portfolio. He will retain a 

significant share of that group and will join its board as a non-

executive director. Michael is also a Director of the Consumer 

Foods Board of Bord Bia, a member of the Advisory Board of 

Smurfit Graduate Business School at UCD, and Chairman of 

both Traidlinks (an NGO established to promote enterprise in 

Uganda) and of the Soul of Haiti Foundation. Michael won the 

Ernst & Young Industry Entrepreneur of the Year in 2005, and 

Smurfit Business School Alumnus of the Year in 2010. 

8.35am – 8.40am

Opening

Minister for Jobs, Enterprise and Innovation

Richard Bruton TD is Minister for Jobs, Enterprise and Innova-

tion. He represents Dublin North Central in Dáil Éireann and is 

a Research Economist by profession. His front bench experience 

is extensive, spanning portfolios including finance, education 

and science, employment, economic planning and public sector 

reform. He also held the post of Director of Policy. Minister Bruton 

was first elected as Teachta Dála in 1982. He was Minister of 

State at the Department of Industry and Commerce 1986-87, 

and Minister for Enterprise and Employment 1994-97, and he 

chaired the European Industrial Council during Ireland’s EU 

presidency in 1996.



8.45am – 9.45am 

The Economic Growth Outlook 
for 2012

The background that marketing leaders need

to understand before setting strategies

Brendan Keenan is Economics Editor at Independent News-

papers. He joined the group in 1983, and held the positions 

of Business Editor with the Irish Independent and subsequently 

Group Business Editor, and he introduced the Thursday business 

supplement. Previously Brendan was Ireland Correspondent 

with the Financial Times, and before that was Economics Cor-

respondent with RTÉ. Originally from Belfast, Brendan completed 

a degree in Economics at Queens University, and joined the 

Belfast Telegraph as a reporter, going on to become Deputy 

Political Correspondent.

Marc presents “Coleman at Large” on Newstalk 106-108fm, 

one of Ireland’s fastest growing current affairs radio shows and 

writes a weekly economics column for the Sunday Independent. 

A former Economist with the European Central Bank and before 

that the Department of Finance, Marc’s policy insights into the 

economic crisis are unrivalled. He is the author of two widely 

acclaimed and best-selling books on Ireland’s economy and 

recovery. In addition to two Masters degrees in economics, he 

holds a scholarship MBA and is a prominent speaker on the 

lecture circuit.

9.45am – 10.45am 

The Evolving Role
of Marketing Leader 

Increased Focus on Differentiation, ROI from Marketing 

and Long Term Growth. 

Caroline Taylor is Vice President of Marketing, Communications 

and Citizenship at IBM with responsibility for Britain and Ireland. 

Based in London, she manages the strategy and delivery for both 

IBM’s brand and reputation, and its sales pipeline development. 

Her team spans all aspects of the go-to-market strategy and 

execution; including market segment management, marketing 

communications, public relations and corporate social responsibility. 

Previously at IBM, Caroline spent two years as VP of Marketing 

for the company’s SMB (Small Medium Business) organisation, 

three years as Director of Marketing for the consulting services 

division, and eight years as a senior marketing manager in the 

software and systems divisions. Prior to joining IBM, Caroline 

spent six years in the independent software sector in sales and 

marketing roles. 

10.45am – 11.15am Networking Break

11.15am – 12.00pm

Brand Purpose 
and Values that
Inspire Growth

From functional benefits to emotional connections: 

branding and differentiating in this modern age 

David Cotter is Country Manager for P&G in Ireland, with re-

sponsibility for the full portfolio of P&G brands. David’s brand 

management career began at P&G, when he worked on the 

iconic Fairy Liquid brand. After a period with Diageo in Dublin in 

a New Business Development role launching Draught Guinness 

in a bottle, David re-joined P&G and helped establish the first 

Dublin-based sales team. He then spent five years in Geneva on 

the Pringles Global Franchise leading the Global Marketing and 

New Product Development group. During this period, Pringles 

innovation pipeline grew from just two to over twenty initia-

tives per annum, sales increased by 50 percent and Pringles 

joined P&G’s exclusive Billion Dollar Brand group. David spent 

a further two years in Geneva as the EMEA Marketing Director 

for the pet care business before returning as Customer Business 

Development Director to P&G Ireland in 2009. 

Brendan Keenan Marc Coleman

Marc Coleman



7.45am – 8.30am Networking Breakfast

8.30am – 8.35am Michael Carey Welcome

8.35am – 8.40am Richard Bruton TD Opening

8.40am – 8.45am Alex Gibson Outline of Conference 

8.45am – 9.45am Brendan Keenan, Marc Coleman 

9.45am – 10.45am Caroline Taylor

10.45am – 11.15am Networking Break

11.15am – 12.00pm David Cotter

12.00pm – 12.45pm Colin Gordon 

12.45pm – 2.15pm Lunch and Networking

2.15pm – 3.15pm David Sneddon

3.15pm – 3.35pm Networking Break

3.35pm – 4.45pm Daniele Fiandaca

4.45pm Close

12.00pm – 12.45pm 

Can Marketers 
Differentiate in the 
Post-Tiger Environment 

The need for Marketers to tackle new realities

Colin is CEO of Glanbia Consumer Foods – Ireland’s largest 

Food company. He has extensive experience in FMCG having 

worked in various organisations at senior level for the last 25 

years. He founded, and chaired for 5 years, Bord Bia’s Brand 

Forum, is a Board member of Bord Bia’s Consumer Foods 

Board, and Chair of IBEC’s Food and Drink Industries Ireland 

(FDII). Colin has served as President of Appeals for the IGBF 

where he is now Vice-Chair, and has worked on a number of 

Government and non-government Advisory groups looking at 

the role of industry and Agri-Food in the wider societal context. 

Colin went to Trinity and UCD and is a Fellow of the Marketing 

Institute of Ireland since 1999. He is a regular speaker at trade 

and industry conferences.

12.45pm – 2.15pm Lunch and Networking

www.mii.ie/conference
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2.15pm – 3.15pm

Using Digital to 
Differentiate your
Company in 2012

Making use of established and emerging digital 

platforms to achieve growth in 2012

David Sneddon, Google Sales Director for Germany, Austria 

and Switzerland. Based at Google’s EMEA Headquarters in 

Dublin, David runs a team advising clients across all aspects 

of Search, Display, Social and Mobile products. Previously he 

was Managing Director of Mindshare Ireland, the largest media 

buying agency in Ireland and part of GroupM/WPP. David has 

a wide range of experience in online and offline media with a 

particular interest and experience in retail, FMCG and financial 

services - he has worked with Unilever, Tayto, Danone, Nestlé, 

Irish Life and Permanent, 3 Mobile, Marks & Spencer and many 

others. Originally from the UK, David has been living in Ireland 

for 12 years and is able to offer a great perspective on how 

businesses can successfully use online to grow their businesses 

successfully. He has a BA from Birmingham University and a 

Masters in Business from Dublin City University.

3.15pm – 3.35pm Networking Break

3.35pm – 4.45pm

Communication is no 
Longer Linear

Approaches to digital that will place you ahead 

of your competition

Daniele Fiandaca is the founder of Digital Fauna. Previously 

he ran the global digital communications agency Profero for 

over 10 years, building it from 20 to over 250 people globally, 

with a revenue of 23m and clients such as 3M, Apple, ASICS, 

Channel 4, IKEA, Johnson & Johnson, Lufthansa, MINI and 

Pepsico. He headed up Profero’s global social media offering, 

The Hive, ensuring that the agency was rewired for the future, 

and has spent the last four years rewiring himself. Daniele was 

a founder of Creative Social, a collective of the world’s top 

digital creative directors and it was under this guise that he self 

published, co-edited and co-authored Creative Social’s first book, 

Digital Advertising: Past, Present, and Future. He works with 

econsultancy and he’s a Masterclass Speaker at Hyper Island. 

Daniele has participated in juries including D&AD, Festival of 

Media, M&M Europe and Revolution. 

4.45pm Close

David Cotter, P&G
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    Bookings

Online www.mii.ie/conference

Email conference11@mii.ie 

Phone Lourda +353 1 216 0154 

Marie Thérèse +353 1 216 0150

Fax +353 1 295 2453

Post Marketing Institute of Ireland

Marketing House 

South County Business Park 

Leopardstown, Dublin 18

   Venue

The Four Seasons Hotel

Simmonscourt Road 

Ballsbridge, Dublin 4

Exhibition Opportunities

Generate new leads by taking Exhibition space at this major 

gathering. For details contact:

Marie Thérèse at +353 1 216 0150 or mtc@mii.ie

Registration Fees

EARLY BIRD save 100

Register before 14 October 2011

Member 390

Non-Member 490

Register after 14 October 2011

Member 490

Non-Member 590

3+ DISCOUNT

Save a further 10% by booking 3+ delegates from the 

same company.

Follow us on          #11NMC

Book Today

www.mii.ie/conference

The Irish Independent holds the unique and undisputed position as 

Ireland’s largest selling and best read daily newspaper, with sales of 

134,228 copies daily and a readership of 500,000. This is a testament 

to its authoritative and trusted platform of vibrant journalism across all 

sectors. This also underlines how our readers are reacting so positively 

to the Irish Independent’s comprehensive package of ground-breaking 

news stories, cutting-edge sports coverage, informative and incisive 

features and magazines, first-class business and farming sections all 

of which set the agenda in their respective fields. Each day within 

our dual format newspaper we deliver something for everyone. Our 

supplements and magazines are second to none, with first class 

coverage on Health, Farming, Irish Language and culture, Business, 

Property, Entertainment, daily Sports supplements and everyone’s 

favourite - Weekend magazine. With a line up like this it’s clear to 

see why the Irish Independent is continually Ireland’s national quality 

daily newspaper.  www.independent.ie

IBM is one of Ireland’s leading providers of advanced information 

technology, products, services and business consulting expertise. We 

are dedicated to helping our clients innovate and succeed through 

the end-to-end transformation of their business models and the ap-

plication of innovative technology and business solutions. The IBM 

corporation celebrates its centennial this year. IBM’s Ireland opera-

tions began in September 1956 when it opened its offices in Dublin. 

IBM in Ireland today is made up of a diverse workforce across a broad 

range of businesses and locations including: IBM Ireland, which has 

nationwide responsibilities for delivering sales, marketing and serv-

ices across the Irish market; our Technology Campus in Mulhuddart, 

Dublin, which hosts IBM’s globally integrated international missions, 

delivers services, manufacturing, research and software development, 

together with our laboratories in Cork and Galway, for the world 

market; and our European Sales and Services Support Centres based 

in Blanchardstown, Dublin, which delivers to the European market.  

www.ibm.com/ie

Newstalk 106-108 fm is Ireland’s independent national talk radio 

broadcaster and brings the very best in opinions, analysis, entertain-

ment and sport to 561,000 listeners weekly. Newstalk is wittier, sharper 

and more controversial than any other broadcaster. It’s never afraid to 

try something new and provides more relevant content for a modern 

Ireland. It has top quality broadcasters such as George Hook, Sean 

Moncrieff, Ivan Yates, Tom Dunne, Bobby Kerr, Sile Seoige and Eamon 

Keane. 2011 will be a huge sporting year on the station, having secured 

exclusive radio rights for the Heineken Cup, GAA Championship and 

Premier league.  www.newstalk.ie


